
Nearly 
3 in 4 
consumers are 
unaware of telematics.

CONSUMERS & VEHICLE DATA
Vehicle Data 101
Today’s modern vehicle could be described as a computer on wheels. These connected cars feature 
about 150 million lines of programming, or the computing power of 30 personal computers.1 It’s 
estimated by 2022, 87 percent of vehicles in the United States will be equipped with wireless 
technology that collects and reports extensive vehicle information, according to IHS Markit. 

This wireless technology, known as telematics, enables the real-time transmission of vehicle data, 
including vital maintenance and repair information, which helps provide a safer driving experience by 
monitoring driver behavior and vehicle health. 

Low Awareness
Telematics data will be beneficial to a car owner 
to help effectively maintain, service and repair his 
or her vehicle. Unfortunately, awareness of 
telematics is low, with nearly 3 in 4 consumers 
unaware of what it is. 

Vehicle Data: Who Has Access and Control?
Traditionally, the independent auto care industry has always had direct access to this vehicle data – which is how 
consumers and service technicians access diagnostics for vehicle maintenance and repairs.

Most consumers assume vehicle owners already 
have access to this data. They’re wrong.

Nearly half of consumers assume vehicle owners own 
the data their vehicle produces. They’re wrong.
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However, as of now, only vehicle manufacturers have direct access to this data. Vehicle owners do not own the 
data produced by their vehicle, nor do they have the ability to control how and where it is sent. 

1 “Rethinking Car Software and Electronics Architecture,” McKinsey, 2018

https://www.mckinsey.com/industries/automotive-and-assembly/our-insights/rethinking-car-software-and-electronics-architecture


Vehicle Data: Who Should Have Access and Control?
If auto manufacturers alone control access to vehicle data, consumers may be restricted in their choice of 
who services their vehicle – facing greater inconvenience, greater cost and fewer options. However, 
once consumers learn about telematics, they appreciate the benefits and demand control of it for their own 
decision-making purposes.

Consumers’ Views on Vehicle Technology
Consumers express mixed views about technological advancements in their vehicle. 

Demand Access and Control
Interested in learning more about how you can demand access to and control of your car’s data? 

A vast majority of consumers think vehicle owners 
should have access to vehicle data.

Nearly 9-in-10 consumers think vehicle owners should be 
able to control who has access to their vehicle’s data.
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Consumers’ views on this issue are clear: auto manufacturers alone should not control access to vehicle data. 
Vehicle owners also should have the right to access this data, and should have control over who has access to 
their vehicle’s data.
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1. Sign the pledge at yourcaryourdata.org.
2. Get more information about the aftermarket’s role in vehicle data at autocare.org/telematics.

These are the findings from an Ipsos poll conducted August 22 – 30, 2018 on behalf of Auto Care Association. For the survey, a sample of 4,581 adults ages 18 and over from the 
continental United States, Alaska and Hawaii were interviewed online, in English. This includes 3,854 adults who currently own or lease a vehicle. The precision of Ipsos online polls 
is measured using a credibility interval. In this case, the poll has a credibility interval of ±1.7 percentage points for all respondents and ±1.8 percentage points for car owners/lessees.

https://www.autocare.org/telematics/?gmssopc=1

